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Softwood Lumber Board
2014 Annual Report

$33M

Through education and direct 

project support, WoodWorks

helps architects, engineers, 

designers and developers select 

softwood lumber in non-residential 

and multi-family construction. In the 

process, WoodWorks is growing a 

community of wood champions. 

In 2014, Woodworks influenced 

and converted 380 projects…Half 

of which were three stories or taller.

“

”
Softwood Lumber Board
2014 Annual Report

WOOD
HUMAN

RESOURCES 54+

WOOD
FINANCIAL

RESOURCES

$$$$$$$$$$
$$$$$$$$$

19 Million + 
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WOOD
PROJECTS

INFLUENCED 16 in 2014

380 projects in 2014

WOOD
EDUCATION
PROGRAMS

32,000 
attendees
in 2014

290 programs in 2014

WOOD
CODES

ADVOCACY 20

530 proposals reviewed and proposed

SITUATION STRATEGIES RESOURCES

LMR Plan
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UNDERSTANDING 
DEVELOPERS

• First cost is the biggest hurdle

• Understand value of concrete –

durability, noise, fire

• Would appreciate seeing 

concrete alternatives

• REIT’s understand risks of wood 

vs. benefits of concrete

• Increasing preference for “green 

building” among tenants
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Wood = Low Cost (First Cost)

Wood = Innovation

• Engineered Wood

• Glue Lam

• Cross Laminated 

Timber

• Tall Buildings

Wood = Low Carbon (embodied)
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Green Building Initiatives
WOOD (2014)

Environmental Product Declarations

• IW EPD for 8 wood products

• 0 product specific EPDs FY14

Responsible Sourcing

• FSC (Forest Stewardship Council) accepted by USGBC –

resisted by wood industry

• SFI (Sustainable Forestry Initiative) not accepted by USGBC –

preferred by wood industry

Material Ingredient Disclosure

• Likely exempt for sawn lumber

• Required for engineered lumber (none to date)
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STRATEGIES

PRIMARY GOAL
Increase share of concrete in low- and mid-rise residential and 

non-residential construction by 50% in 5 years

22%

33%

COMMUNICATIONS:
Key Components

• Conduct market research

• Advertise in key media outlets

• Promote Design Assistance

• Promote education programs

• Exhibit at trade shows

• Promote local code changes

• Utilize MIT research
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PROJECT PROMOTION:
Goals

• Convert buildings to concrete

• Increase knowledge of economical 

concrete construction

• Increase knowledge of concrete benefits

PROJECT PROMOTION:
Key Components

• Feasibility and cost study

• Personal consultative services

• Design assistance for walls and floors

• Education on economical design

• Education on the benefits of concrete

HARNESSING
THE POWER
OF OUR
ALLIES &
MEMBERS



13

PROJECT PROMOTION:
The Role of Local Partners – YOU!

• Promote DAP by identifying developers 

and upcoming development projects.

• Be on the lookout for local articles about 

wood. Notify NRMCA to coordinate 

response.

• Identify local champions who can support 

the outreach by drafting Op-eds, etc.

Promoting 
Concrete For 
Low/Mid-Rise 
Buildings

THANK YOU!


